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From ASL to Link
Why did you rebrand?
The rebrand from Asian Sourcing Link (ASL) to 
Link comes at a time of growth for our 
business. 

We are a world-leading marketing services 
provider, and our new brand reflects our 
position as a truly global marketing execution 
partner for our clients.

Why Link?
We needed a new name that reflects the 
business we are today. The answer was 
simple £we took the last word from our old 
name and gave it a new meaning. 

Keeping our proud heritage but reflecting how 
we have evolved as a business.

We are the link between our clients and their 
customers, their supply chains, and their future 
ambitions.

What exactly changed?
We have changed our name, logo, colours, 
emails and website address. 

5@9L <A<F§L ;@9F?=v
There are no legal entity or company 
ownership changes. We will continue to 
operate with no difference in our processes or 
ways of working.

There is no change to our invoicing, bank 
details or financial arrangements.

Our clients can expect the same high levels 
of service but with a new and modern look!

Is there a change of 
ownership?
No. We remain a privately owned company. 

Our Board members, Directors, and leadership 
team remain the same.

Do our contracts need to 
change?
No. All contracts, banking details, and 
financial documents remain the same.

Link is the brand name of Asian Sourcing Link 
Ltd including its subsidiaries, branches, and 
affiliates.
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We are Link
Your positive change partner.

World-class outsourced marketing
execution providing the link between
our clients and their consumers, 
supply chains and future ambitions.

For brands that want to do better.
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Vietnam Sales Team
APAC VIET NAM VIET NAM

Roniel  So
Regional  Director,  
APAC

Nhan Nguyen
Country  Manager

Thu Dang
Senior  Key Account  Manager

oinedASL in 2022 being in charge ofTransaction Sales team

Over 12 years of experiences in Sales& Marketing and Business 
development,working with many different big FMCG Clients like Unilever, 
Samsung, OPPO, Grab,BDF, Castrol ...etc in Media industryand then moved 
to Link to challenge myself in POS and Merchandising. This gives me chance 
to work with many different brands fromcreating ideas to making them 
come true in the market.

Over 20 years of experience in sales and marketing roles in both brand

and agency side. Prior to joining ASL, he spent 10 years in the client
side managing sales and marketing in the publishing industry. He then

moved away from the client side to focus on his passion for marketing.

Joined ASL Global in 2015 to head up the APAC region and work with
the large MNC clients.

Joined Link in Aug of 2019

"15 years in Luxury and FMCG in both marketing and sales roles.

Havespent 12 years on the client-side managing well-known brands such as 
JohnnieWalkers, Coca-Cola, Dutch Lady, and Ovaltine. Then Imoved to the 
Agency side tofollow mypassion for creating beautiful things and solutions 
for various types ofbusinesses. Joined Link in 2019 to manage the 
transaction sales and local sourcing forVN, KO, and MM markets."

VIET NAM VIET NAM VIET NAM

Van  Nguyen
Senior Account Coordinator

Phuong  Pham
Account Executive

Trang Nguyen
Account Executive

Phuong joinedin Aug2022from an event agency. She has good
attitude and client servicesmanner. Shehandlethe Abbott, Castrol and 
Herbalife in both POS and Merchandising.

Having 2 years of experience in organizing events and activations with 
big brands likeSamsung, Mercedes, Unilever, etc., realized the 
importance of promotion gifts, andmerchandise and have a passion 
to create new concepts and ideas.

Joined 2021, almost 2 years working at Link, currently in charge of 
customers such asCoca - Cola, Diageo, Tik Tok, Shell, AIA and some 
others.

Van joined Link in 2020. Support all operation task from Sale process,

Finance (invoicing, payment tracking), Office operation and other
admin task



ONE 
WORLD 2030

Launched in 
2020 across 
Link business

Driving 
sustainability 
across Link 
customers, 

suppliers and 
employees

Development 
of more eco 
solutions for 
all customers

Global supply 
chain

Registered local 
entities

Invoicing in local 
currencies

DDP deliveries

70% women 
throughout 
business

Offices
59

Countries
53

in

GLOBAL
PRESENCE

LINK QUALITY
& COMPLIANCE

Experienced 
team managing 

quality and 
compliance 

across a global 
supply chain 

Leading 
compliance 

standards in the 
industry

SMETA pillar 4 
accredited

LINK 
VALUES

Integrity

Passion

Disruption

Diversity

Respect

FINANCIAL 
STABILITY 

Privately owned 
business

No debt

US$200 million 
turnover

Profitable since 
inception

Strong balance 
sheet

$700m by 2026

LINK
EXPERIENCE

FULL SERVICE
SOLUTION

Print

POS

Packaging

Promotional
Merchandise

Digital

TECHNOLOGY
& INNOVATION

GLOBAL
Technology 

Driven
Marketing 
Services

LINK
Connect

CENTRAL
Innovation 

Team 
Driving New 

Product 
Development 
Across all Key 

Accounts

Team
Innov8



Local & Global Supply Chain 250+ | Registered Local Entities | Invoicing in Local 
Currencies | DDP Deliveries Nationwide | POSM Regional Workshop Partnership
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Vietnam Presence



True global reach
Our teams in 50+ countries across
six continents combine local knowledge
with sector expertise to deliver
exceptional outsourced marketing
services and global brand programs
in 200 markets worldwide.

50+
countries

6
continents

200
markets
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Full service solution

Merchandise
Well-researched, carefully 

developed promotional 
products can build brand 
loyalty and drive repeat 
purchases. We produce 

merchandise that has high 
perceived customer value.

Print
Print continues to show its
durability for reaching and
resonating with audiences.
5= @9JF=KK 9DD L@9L§K ?GG<

about print in a streamlined, 
environmentally-conscious, 

cost-effective way.

Point of Sale
Point of sale materials are 
a proven way to capture 
;MKLGE=JK§ 9LL=FLAGF 9F<
drive an uplift in sales. We 

relish finding new and 
exciting ways to make your 

products pop.

Gifting
Whether physical or digital, 
gifts with purchase can be 
a valuable element of your 

consumer marketing 
strategy. We create 

innovative gifting solutions 
that set brands apart.

Consumables
From coffee cups to 

uniforms, packaging to 
disposable cutlery, our 
teams are focused on 

driving efficiency 
improvements in the 

procurement of 
consumables.
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Global Office Network

EU

NA

LATAM

MEA

APAC

EUROPE
ÅAustria
ÅBelarus
ÅBelgium
ÅBosnia-

Herzegovina
ÅBulgaria
ÅCroatia
ÅCyprus
ÅCzech Republic
ÅFrance 
ÅGermany
ÅGreece
ÅHungary
ÅItaly
ÅIreland
ÅMacedonia
ÅPoland
ÅPortugal
ÅRomania 
ÅRussia
ÅSerbia 
ÅSlovenia
ÅSpain
ÅSwitzerland
ÅThe Netherlands
ÅTurkey
ÅUkraine
ÅUnited Kingdom 

(HQ)

ASIA PACIFIC
ÅAustralia
ÅAzerbaijan
ÅCambodia
ÅChina
Å. Shanghai
Å. Shenzhen
ÅHong Kong (HQ)
ÅIndia

. New Delhi
Å. Mumbai

Indonesia
ÅJapan
ÅKazakhstan
ÅMalaysia
ÅMyanmar
ÅNew Zealand
ÅPakistan
ÅPhilippines
ÅTaiwan

Thailand
ÅVietnam

NORTH AMERICA
ÅMexico
Å. Mexico City
Å. Monterrey
ÅUSA
Å. Jersey City (HQ)

. New York

LATAM
ÅBrazil (HQ)
ÅCosta Rica
ÅUruguay

MIDDLE EAST AND 
SOUTH AFRICA
ÅKenya
ÅNigeria
ÅSouth Africa
Å. Cape Town 

(HQ)
Å. Durban
Å. Johannesburg

UAE
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Global sourcing capability

EU

NA

LATAM

MEA

APAC

ÅExtensive local manufacturing 
partners across Europe
ÅCovering Print, Promo 

and POS
ÅLarge network of distributors 

for fast turnaround requests

ÅVast database of manufacturing 
partners across the region
ÅCovering all product categories
Å100 ASL staff located in China 

overseeing sourcing, production and 
compliance
ÅSourcing from main centres ¢China, 

Cambodia, Vietnam, Thailand and 
Indonesia

ÅPartnerships with key suppliers 
in ASI supplier network 
ÅCovering all product categories
ÅEnd column pricing

ÅPartnerships with key 
manufacturers across the 
region
ÅTextiles, Plastics, Glassware 

and others
ÅLocal manufacturing partners 

across Africa
ÅCovering Textiles, Plastics, 

Barware, Glassware and others
ÅLarge network of distributors in 

South Africa
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Client first,
always
Putting clients at the heart of everything we do.



Brand partners
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Link & Coca - Cola
ASL Geographic Coverage

¢LINK

¢ Integrator Countries

¢Coca-Cola Deliveries
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Link & Coca - Cola 2012 2016

2018

2014

2019

Prior to Integrator Model launch, ASL has worked with Coca-Cola on 
large-scale campaigns across multiple territories globally;

¢2012 Olympic Games ¢developed range of Merchandise to support 
the local market activations

¢2016 UEFA Euro ¢ASL was appointed to manage all premiums 
including Soccer Balls

¢2018 FIFA World Cup ¢ASL was appointed to manage all premiums 
and Soccer Balls

¢Post Outsourcing Model rollout, we have also delivered 2020 
Olympics , 2020 Euros and 2022 World Cup products

In 2014, ASL re-designed the Coca-Cola Soccer Ball to remedy previous 
quality issues. ©5GMF< :D9<<=Jª L=;@FGDG?Qnow in place in all Coca-
Cola Soccer Balls with no quality issues

1* @9K 9DKG OGJC=< =PL=FKAN=DQ 9;JGKK L@= +;"GF9D<§K ;@9FF=D >GJ
example in Australia in 2019 producing 3 million Aluminium Cups.
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Link & Coca - Cola
¢12 Bottling entities in the Outsourcing Model

¢35 countries across all categories

¢Continuous rollout of service across the network

2023
New Zealand

Print

2019
Sibeg

2019
CCH Wave 1
(7 countries)

2021
Coca-Cola China

2021
CCH Wave 3
(6 countries)

2018
Coca-Cola
Thailand

2019
CCI

(5 countries)

2020
CCH Wave 2
(10 countries)

2021
Coca-Cola OU

Europe

CCEP Australia
Premiums

2018

2022
Australia Print

2023
Costa Coffee
Consumables
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R#05&!#1 ®RDMÁ1 Ĩ P@;Á1¯

¢The ASL team comprises of over 120 dedicated 
staff across the Coke network

35
countries

28
Languages

Spoken

+100
Years of 

experience
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Link & Coca -Cola

¢12 Bottling entities in the DTMx Model

¢35 countries across all categories

¢Continuous rollout of service across the network

¢QA/Compliance team in house 

¢Experienced design team in house
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¢The ASL team comprises of over 120 dedicated 
staff across the Coke network

¢ASL offer the full range of all DTMx core categories 

R#05&!#1 ®RDMÁ1 Ĩ P@;Á1¯Print POSM Premiums
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¢The ASL team comprises of over 120 dedicated 
staff across the Coke network

¢ASL offer the full range of all DTMx core categories 

¢Additional services have been made as/when 
required by local markets

R#05&!#1 ®RDMÁ1 Ĩ P@;Á1¯Uniforms Signage Events

Fulfilment Creative Digital

Installation
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Sustainability
2G<9Q§K ;@9DD=F?=Kx LGEGJJGO§K 9E:ALAGFK



¢One World initiative established 2020

Sustainability
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POSITIVE
IMPACT

Proactively working to reduce Scope 
1, 2 & 3 emissions, waste & water 

usage

THRIVING 
COMMUNITY

Promoting Diversity, Equity & Inclusion 
in our own business and our local 

communities.

CREATING
VALUE

Creating positive collective impact 
through the  value chain, delivering on 

our ESG aspirations



¢One World initiative established 2020

¢Driving towards 2030 targets

Sustainability
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50% Emissions reduction

20% Water reduction

100% Recyclable packaging

90% Recyclable products

25% Renewable energy

100% Ethnic parity on SLT

50% Female SLT

90% Volunteer days

x4 Disabled employees

50% Diversity supplier spend

100% CSR trained

50% Local spend

100% Transparency

100% Products scored

50% Supplier improvement

POSITIVE
IMPACT

Proactively working to reduce Scope 
1, 2 & 3 emissions, waste & water 

usage

THRIVING 
COMMUNITY

Promoting Diversity, Equity & Inclusion 
in our own business and our local 

communities.

CREATING
VALUE

Creating positive collective impact 
through the  value chain, delivering on 

our ESG aspirations

78 %

10%

47 %



Sustainability
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¢Set targets:
¢Climate Action - 25% less carbon
¢Water Stewardship - 20% less water
¢World without Waste - 100% recyclable packaging
¢Sustainable Agriculture - 100% aligned to deforestation & 

conversion free standard
¢Human Rights - 100% suppliers SGP compliant

¢ Include ESG metrics in regular MI packs from 2023

¢ Identify opportunities for improvement

¢Drive change with proactive quoting, category targeting and positive 
stakeholder engagement

¢PLOT OUR COURSE- integration of ESG reporting into MI

¢GET PROACTIVE- encourage responsible decision-making

¢SHARE THE DREAM- sustainability workshops

¢BUILD MORE TOGETHER- engshared value with supply chain

¢DRIVE POSITIVE CHANGE- aligned with CEPG pillars
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Innovation
Fresh ideas, memorable moments



Innovation
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BRIEF IN A PAGE
Offering a variety of products integrated 

into a giveaway pack to celebrate 
Summer 2024 Prize pack, that aims to 
dial up the Summer Season via meet-
ups using outdoor experiences as key 

amplifier

Meet-ups are the space where Teens & 
Young Adults can reassert control

During Meet-ups Teens & Young Adults 
are becoming more empowered, 
independent and free once again

EXAMPLE - INITIAL BRIEF
The Creative Process



Innovation
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Trends

WGSN original artwork

Original artwork is editable and copyright- free. Hover over the image box and click the download button to

start using.

Jack Sharples Jack Sharples
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Original artwork is editable and copyright- free. Hover over the image box and click the download button to

start using.

Bibi King- Harman Bibi King- Harman
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Jack Sharples Jack Sharples
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WGSN original artwork

Original artwork is editable and copyright- free. Hover over the image box and click the download button to

start using.

Bibi King- Harman Bibi King- Harman
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Ampli ed craft

Why is i t  key? Circular design will evolve the

#Cra core trend, with purposeful mending and

#Patchwork at the core. Influences and

reference points will shi  from a Western

perspective towards a much more diverse one,

with individual sports such as running and

cycling becoming team efforts. Organic and

flowing forms create a vibrant and celebratory

all-over print.

Design direction: create stitched and canvas

layered artwork for a cra ed look. For graphics,

focus on defined shapes, typography that tells a

story, and #ColourBlocking. Use hypoallergenic

dyes such as Algaeing in tinted neutrals. These

are so er on the skin and the environment. For

graphics, explore on-demand printing.

Oatly Dawn Ng

Helen Kirkum Lakwena Maciver Union Los Angeles

1

MARKET TRENDS

GRAPHIC TRENDS 2024
.* 7$3* (362 .-1'2'-,1 ~ 5&'+1'! * 5'%%*#1 ~ 0#20- ',$*3#,!#" ~ %0 .&'! %0 ',1 ~ -0, 2# !0 $2 ~ #6.0#11'4# #*#+#,21



Innovation
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Trends

MARKET TRENDS

TRENDS INSPIRATION 2024
BIOLUMINESCENT GLOW ~UPLIFTING GRADIENTS ~NATURAL INDUSTRIALS ~COLOURFUL CRAFT ~BIO-MADE FUTURES ~MESMERISING 
METALLICS 

Bioluminescent glow

The concept: give materials a transformative,

colour-changing glow, inspired by nature and

the metaverse, offering an update on our

Layered Chroma trend.

Material & finish: create physical and digital

glow. Bompas & Parrs glow-in-the-dark sushi

bar casts UV light on to food and drink, giving

them a bioluminescent effect. We also love the

UV A erglow series by photographer Mads

Perch for Nataal Magazine, and Fendi's glowing

bag.

Other references include The Jewel Leaf

Beetle by artist Natalie Hemkes, and

teamLabs installation, titled Moss Garden of

Resonating Microcosms, which features colour-

changing ovoids that move when touched.

We're also inspired by the fiery opals and

glowing gems used by US jewellery designer

Adam Neeley.

How to implement: transform glass, Perspex,

mirror, aluminium, textile and recycled plastic

with chroma colour, using recycled materials

for lower impact.

Natalie Hemkes Mads Perch Jungna Nana Park

teamLab Fendi Bompas & Parr
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Uplifting gradients

Concept: infuse materials and finishes with

healing, mood-boosting, sunset-inspired

colour gradients.

Material & finish: take inspiration from sunrise

colours. New Hampshire-born artist Carly

Glovinskis project, called Canning the Sunset,

layers hand-coloured sand in upcycled jars to

'capture' the last hours of light. Now stored in

hundreds of vessels, the grainy abstractions

capture fleeting hues for future enjoyment.

In ceramics, look to Angel Oloshove's

experimental forms which use atomised ombrè

glazes to achieve surprising forms and

transcendental haloed colour.

Simplicity is key for Shore's high-performance

silicone rugs, which explore ombrè gradients,

along with Texturae's wallpaper, which uses

simple gradated colour.

How to implement: explore mood-li ing

sustainable colour gradients for glass,

ceramic, Perspex, mirror, textiles paper,

plastic and composite materials, opting for

low-impact recycled sources.

@ohseongseok Shore Rugs Carly Glovinski

Angel Oloshove Studio Anon Fashion Magazine Texturae
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Natural industrials

The concept: test low-carbon, regenerative

natural fibres as replacements for tough

industrial materials.

Material & finish: researchers at Rensselaer

Polytechnic Institute invented a hemp

alternative to steel rebar to avoid corrosion

and lower the material's C02 footprint, while

Paris studio Lemoal Lemoal used hempcrete

blocks to build the Pierre Chevet sports centre

in France. In apparel, Stone Islands Linen

Cordura jacket combines natural appeal with

excellent durability.

UPM ProFi composites bring the benefits of

natural wood to plastic for products like

durable and UV-resistant decking, lowering

C02 emissions. Similarly, Polish brand Jelwek

makes watches using FFF (fused filament

fabrication) tech and wood.

How to implement: in the long term, use

abundant natural, renewable ingredients for

pressed, moulded and reconstituted bio-

composites. Switch out plastics for natural

filaments in 3D printing, and explore how

durable natural fibres can rival industrial, oil-

based materials.

Werner Aisslinger UPM ProFi Jelwek

Rensselaer Polytechnic Inst itute Stone Island Lemoal Lemoal
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Colourful craft

The concept: this direction sees coiled, string-

work and basket-woven items and materials

cra ed in joyful colour and patterns.

Material & finish: add vibrancy to cra ed

items. Maison Alma's colourful hand-dyed and

woven bags, which are made in Columbia by

artisans, use fique, a fibre native to the Andes,

while the AAKS x UNHCR Weaving for Change

project resulted in colourful coiled lamps

made by Tuareg artisan refugees from Mali.

Paola Lenti's vibrant, experimental and

handcra ed rugs and furniture brighten up

both indoor and outdoor spaces. We're drawn

to the artisan weaves by Marine Serre, which

feature recycled material mixes, and the

recycled newspaper bowls by O'Day Cache.

Also see the Plastex items made of reclaimed

plastic bags by Reform Studio.

How to implement: cra  waste into desirable,

lower-impact products in paper, string, jute,

straw and rattan, textiles, rubber and plastics,

and co-create products with artisans via fair,

equitable partnerships.

Marine Serre Paola Lent i O'Day Cache

Maison Alma AAKS x UNHCR Paola Lent i
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Bio- made futures

The concept: biomaterials will become

increasingly sophisticated for a lower-impact

material credential.

Material & finish: explore where bio-based

materials can replace oil-based ones.Mogu's

Foresta acoustic wall system combines

regenerative mycelium and wood in parametric

engineering. Bioplastic Vivomer by Shellworks

is made by brewing microorganisms, and at the

end of its life, the material is an attractive food

source for microbes in landfill, water or home

composting.

Product inspiration comes from the classic

Kuskoa Bi chair designed by furniture brand

Alki, which was the first 100% bioplastic seat on

the market, made of renewable beet,

cornstarch and sugarcane. Also see Cole

Haan's Generation Zer÷grand II sneaker with a

patent-pending outsole made with Dandelion

Rubber.

How to implement: this is a long-term material

strategy. Partner with biotech companies to

accelerate research in bio-based regenerative

materials.

Mogu Alki Shellworks

The Hemp Plast ic Company Cole Haan Natural Material Studio x Frama
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